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Keys is now the face of
Givenchy's fragrance Dahlia
Divin. We caught up with the
- musical force to discuss this
new adventure and the things
that matter most in her life
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L ON BEING A MOM: Motherhood has itaugh'c
{ me the deepest love | have ever known. I'm a
4 little more clear now on what's re,ally impor- ¢
tant and what could probably be'let go.

ON FRAGRANCE: My earliest’ memories

of scent are my grandmoth‘ar's cooking on
Thanksgiving and the smell of lEundry. lavender
bubble baths and gardenias. My grandmother

loved gardenias.

ON GIVENCHY: There’s a genuine fnendshlp-

i there [with Givenchy's head designer, Ric-
cardo Tiscil. When | first met him, he'd just
come back from an ashram. I'd never met a

- fashion person like that. | was really taken by..
r his commitment to his soul growing. We con-;
< nected. He designed some of my looks for the'!
Met Ball [the annual CostumF Institute Gala af
The Metropolitan Museum of Art] and a pet:, 4
. formance for the tenth anniversaty oﬁmy flrsa %
album. We eventually started talklr‘lb at:tout1 |
fragrance. It felt good, organic. % 'of g
ON BEING A BEAUTY ROLE'MOBELZ | m‘ban
o ticularly conscious about What weiput' @ut there,

o 5 especially to young girls. The |  images of beauty.-

1 can be so narrow—they should be varied. We

% need to see different sizes, different shiades.

7% ON PHILANTHROPY: I've been:a part of the

.. global dialogue about HIV/AIDS | through'

" KeepaChild Alive. [ive also beep focusing on

%+ what's happening iomestu:alrsgthroug_h the
| ;‘r Empowered campaign, to opén up the dfa—

*  logue about tHe fact that black and brown

. people are most affected by HIV/AIDS, We,re Ay
| »  stillunderthe illusion that everyithing is Uk@g .

E | ON BALANCING WORK AND gun.v Every:
L thing is scheduled—time for my son aﬁi

'~ events, time for me and my husband. I\have

. to have time for just the two of us, andl h*e

4 to have time with myself. !

4 ONEXPECTING BABY #2:

"'J We've been blessed with another, angel N

. the way! > . 3 )'
4 - —Pamela Edwq,rf!s gi:rw 3
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the music for

the fragrance’s
commercial, which

began airing in |

August: “That’s
what | do—I do

-music. | felt like
it would bring |

< more of my spirit
lo It. my essence,
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